The purpose of this study is to investigate metaphors developed by social studies teacher candidates about the European Union. 185 second, third and fourth year social studies teacher candidates participated in the study. This study was designed as a phenomenological study and matephor analysis was conducted. At the end of the study, the students developed 168 metaphors about the European Union. The metaphors developed by the students were grouped into 4 categories after coding and extracting phases. The categories were (1) a religious community, (2) a seemingly powerful but decadent formation, (3) a powerful formation and (4) does anything for its own interest. It was determined in the study that the students perceived the EU mostly as a powerful formation (36.14%), followed by a religious community (34.33%), does anything for its own interest (20.48%) and a seemingly powerful but decadent formation (8.43%).
because K-12 courses do not have enough content about the EU, for most of the society what people know about the EU does not go beyond what they hear from the media. As for the university level, some programs offer elective courses related to the EU. In this context, Adiyaman University, Faculty of Education, Social Studies Education program offers Europe-Turkey Relations course as two sections in 2nd and 3rd year of the program for 2 hours per week. The content of these courses included, but not limited to, the history of European integration, EU-Turkey relations, Turkey's EU structure and Turkey"s regulations on its way to EU.
In this respect, this study examined metaphors for the EU developed by Social Studies Education program students at Adiyaman University, Faculty of Education.
Metaphor is defined as shaping words and expressing by analogy (Riccoeur, 2003) . A metaphor is used to describe a concept with expressions from a different conceptual area (Kovacses, 1993) . Metaphor is a tool for uncovering thoughts in our mind and it gives the opportunity to understand ourselves and the outside world in a way that we are not familiar with (Lakoff and Turner, 1989) . It is an important method to determine the nature of the key concepts and different perspectives (Singh, 2010) . Metaphor is considered as a tool that people use when they try to explain life, environment, how they see events and objects by using different analogies (Cerit, 2008) . Metaphorical thinking and learning along with effective and scientifically proven teaching methods aims at developing students" creative and critical thinking skills. Metaphor has gained attention as a powerful mental mapping and modeling mechanism towards individuals" effort to understand and structure their world (Arslan ve Bayrakçı, 2006) .
Metaphors are only thought to be used to embellish one"s conversation in everyday life, but the metaphor means more than that for human life. For educators, metaphors help to make comparisons, to detect similarities and to explain something by replacing it with something else (Saban, 2004) .
Recently, especially in Turkey, there has been a growing interest for metaphor studies from different disciplines (Ortony, 2002) . Indeed, Saban (2004) , Saban (2008 ), Cerit (2008 , Saban (2009) , Geç it and Genç er (2011) have used metaphors in their studies. However, there is little or no metaphor studies in Turkey about the EU. In this respect, the main purpose of this study, which also aims to fill abovementioned gap in the literature, is to reveal social studies teacher candidates" mental images about the EU. While Turkey is moving towards full membership for the EU, investigating university students" thoughts about the EU through metaphors can be considered as an important source of information.
Purpose of the Study
The purpose of this study is to examine metaphors developed by teacher candidates for the EU. Relevant to this purpose, current study investigated the metaphors of 2 nd , 3 rd and 4 th year social studies teacher candidates enrolled in Adiyaman University, Faculty of Education about the EU and sought the question of what causes the development of these metaphors.
Method
In this section, information is given about research design, study group, data collection and data analysis.
Research Design
This study was designed as a phenomenological study. Phenomenology focuses on the facts that we are aware but we do not have a detailed understanding about. For investigating the facts that are not completely foreign to us, but we cannot fully comprehend, phenomenology is an appropriate method (Yılmaz & Şimsek, 2006) .
Study Group
The study was conducted with 185 second, third and fourth year students enrolled in Social Studies Education program at Adıyaman University, Faculty of Education in 2014-2015 academic year. Frequency and percentage distributions by gender and grade level of the students who participated in the study are given in Table 1 . 
Data Collection
In order to determine the metaphors participating students have about the EU, students were asked to complete the sentence "EU is like ……… because ………" by using only one metaphor. Data were collected during a 40-minute course period.
Data Analysis
In order to determine a current situation, this study utilized metaphor analysis. Obtained data as gender, grade level, metaphors and reasons were entered to a table created in a Microsoft Excel document and the metaphors were listed in alphabetical order. Then, by examining each metaphor individually, the frequency (f) and percentage (%) calculations were completed. After the data entry process, 9 forms were excluded from the study due to missing information or failure to establish a logical link between the metaphor and the reason provided. Eventually, 168 valid metaphors were included in the analysis. Among those, main categories were created by grouping similar metaphors. "Because ……" sentences were considered decisive for the classification of the metaphors. Accordingly, metaphor phrases that best represent the groups were listed under related categories with their reasons. Consequently, metaphors developed by the students were grouped under 4 main categories and were described in detail. In a literature review, it has been found that Ocak and Gunduz (2006) , Saban (2008 ), Guven and Guven (2009 , and Ozer and Turel (2015) followed a similar data analysis process in their metaphor studies.
Validity and Reliability
In qualitative studies, reporting the data in detail and explaining how the researchers reached their conclusions are considered important in terms of validity of the study (Yıldırım ve Şimsek, 2006) . In this context, conceptual categories have been created in a detailed manner by identifying, extracting and coding the metaphors, and the students' opinions that were considered as important related to the categories were included.
In order to ensure the reliability of the study, after the metaphors were categorized, an expert has been consulted to match the categories and the metaphors. The consensus and disagreement between the expert and the researcher was calculated using Miles and Huberman (1994; Akt, Saban, 2008) by the "Reliability = (Consensus / [consensus + disagreement]) * 100" formula as 92%. This value indicates that the coding has a quite high reliability.
Findings
Metaphors developed for the European Union were grouped under four main categories after being subjected to coding and extracting phases. The categories were listed as (1) a religious community, (2) a seemingly powerful but decadent formation, (3) a powerful formation and (4) does anything for its own interest. While creating the categories, the reasons for choosing the metaphors were taken into account. The explanations students made by completing the "Because ……" sentences were considered decisive for the classification of the metaphors. Therefore it some metaphors were included in multiple categories based on the meaning attributed to them.
When we examine the categories, a powerful formation had the largest portion of the metaphors with 36.74%. The categories containing the metaphors created for the EU are given in Table 2 . Data concerning metaphors that qualify the EU as a religious community are presented in Table 3 . Though it is not obvious that students qualified the European Union as a religious community in their metaphors, in "because ……" sentences students underlined that the EU is a religious community.
Category 2: A seemingly powerful but decadent formation: Students in this category stated that the European Union, especially in economic terms, is about to spread and come to an end. Under this category, a total of 14 metaphors were developed and some of the statements are as follows:
O94: "The European Union is like sugar. It is sweet, but it melts like sugar and the taste disappears. Even if it seems economically strong, it is doomed to collapse." O151: "The European Union is like a ballpoint pen. Turkey wants to join the European Union, but the European Union is on the verge of economic collapse. So, the ink of the pen is about to run out." O40: "The European Union is like a maze, because its course is complicated, its way is sinuous and its end is unclear."
Data related to the metaphors that characterize the European Union as a seemingly powerful but decadent formation are given in Table 4 . Category 3: A powerful formation: In this category, students describe the European Union as a strong structure protects and always supports its member states. This category, in which the most metaphors were developed, includes a total of 61 metaphors. Some of the metaphors are as follows:
O77: "The European Union is like a puzzle, because different and developed countries have created a stronger structure by coming together." O136: "The European Union is like prom night in the palace. Like wealthy people may come to a Prom night, the European Union gathers economically and democratically developed countries." O152: "The European Union is like a football team, because the team members are useless alone; they are much stronger only as a team." O31: "The European Union is like an umbrella, because an umbrella retains what is under, similarly, the European Union protects its member states in economic and other areas."
Data related to the metaphors that characterize the European Union as a powerful formation are given in Table 5 . Category 4: Does anything for its own interest: In this category, students state that the European Union acts in line with its interests and doesn"t care about others when their interests conflict. A total of 34 metaphors have been developed in this category and some of these are as follows:
O4: "The European Union is like a vampire, because it exploits others to survive." O45: "The European Union is like a mixer, because it wants to mix the relations of other states in order to protect its interests." O15: "The European Union is like a chameleon, because it changes color in line with its own interests."
Data related to the metaphors that characterize the European Union as it does anything for its own interest are given in Table 6 . 
Discussion
At the end of the study, it was observed that students developed maximum number of metaphors for the European Union in the category of "a powerful formation". Students in this category describe the European Union as a strong structure protects and always supports its member states. Under this category, the metaphor with the highest frequency (9 Ercan (2012) . These findings are in line with this study in which metaphors developed by teacher candidates for the European Union have been evaluated, because teacher candidates have generally developed negative metaphors for the EU.
Result
When the results of the study examined, it was determined that students perceived the EU mostly as a powerful formation (36.14%). Then, students qualified the European Union as a religious community (34.33%), does anything for its own interest (20.48%) and a seemingly powerful but decadent formation (8.43%).
Suggestions
Universities should offer courses related to Turkey's EU membership process, because it was observed in this study that lessons in the university curriculum about the European Union are not sufficient. People should be informed about the European Union and its member states, because it was found that there is a lack of research about this issue in Turkey and what people know about the EU is limited to what they hear from media. Furthermore, it was determined in this study that university students" mental images related to the European Union are mostly negative. This issue should also be investigated.
